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Tips for Preparing Your Media List

The most effective way to spread the word about the Faces of Influenza campaign and your involvement in the program is to work with your local media – print publications, television stations, radio programs, and Web sites.  The following tips and suggestions will help you understand the differences between media outlets and how to effectively contact reporters, editors, and producers, all of whom are conduits to the public.  Remember, the primary target audience for this campaign is women around 30 years of age and older because they are generally the health-care decision makers for their families.
Following this document is a media list worksheet that will help you further organize your outreach efforts.  

Be sure to contact your local print publications: 

· Daily newspapers: Cover general local, national, and international news of interest for your entire city or state.  If you live in a large metropolitan area, there may be several daily newspapers.

· Community newspapers:  Cover general local news of interest to people who live in a specific neighborhood(s) within your city or town.  They are often published weekly.

· Local magazines and newsletters: Cover news of interest to a specific population within your city, county, or state.  They include publications targeting families and parents, the medical community, seniors, and women, and are often published monthly or quarterly. 

· Online versions of print publications are available for some of the larger outlets, such as daily newspapers.  Some include the exact same content, and others include content independent of their print publication.  
Who should you contact at your local print publications? 

· Daily newspapers: Call your local daily newspapers to ask for contact information for the health, managing, and online editors.  Smaller newspapers may not have a health editor, but a lifestyle editor instead.  If you have a local celebrity involved in your activities, be sure to include the entertainment editor.
· Community newspapers, local magazines, and newsletters: All of these media outlets may also have a health editor or entertainment editor that you will want to contact. The smaller the publication, the greater the chance that the decision maker will be the managing editor or even the paper’s publisher. 

Several community newspapers and local magazines may be owned by the same publisher and one call to the publisher may help you get your information to a few different publications. 

These publications may also have a calendar of events section where upcoming local events are listed. If you’re sponsoring a special event, you’ll want to have the name and contact information for the calendar editor. 

Be sure to contact your local television stations: 

· Network news stations: There are four news networks which broadcast national news programs and have local affiliate stations in practically every city in the US.  They are ABC, CBS, NBC, and Fox.  These stations may also have their own “morning show,” on which your spokesperson or celebrity could appear.  

· Local television stations: In addition to your local network affiliates, your area may have its own local television stations, such as public broadcasting stations, that may also broadcast news and other local programs.  
· Cable television: A few major cable news networks include CNN, Fox News Channel, and MSNBC which produce local news segments and may have reporters based in your city.  Cable stations may also be a good outlet for the Faces of Influenza public service announcement. (See below for more information.)
· Public service announcements (PSAs):  To view and listen to the television and radio public service announcements, go to www.facesofinfluenza.org.  The new versions of the PSAs featuring the 2009-2010 national spokesperson, Kristi Yamaguchi, will be posted in the fall.  All PSAs will be distributed nationwide.  If you would like to help encourage local broadcast media to air the PSAs in your local market, you can mail or drop them off directly to your local media outlets once you have developed your local media list.  To request the PSAs, use the PSA Request Form found in this section of the tool kit.
· Web sites for local stations:  Many television and cable stations have a Web site where they post stories that have already aired, updates to previously covered stories, and constantly changing information, such as weather and traffic.  These sites should be considered to be an equally important outlet as the television and cable station itself.

Who should you contact at your local television stations? 

· When calling a television station, you should ask for the telephone number of the news desk where you will speak to the assignment editor. The assignment editor, who dispatches reporters to cover various events, may be the person who decides whether or not the station will cover your story.  You should also get the contact information for the health producer or entertainment producer if you are hosting a celebrity event.

· If the station has a local morning show, ask for the contact information for the morning show’s producer.

· If the station has a Web site, ask for the contact information for the online editor.

Be sure to contact your local radio stations: 

· AM or FM radio stations: There are two useful Web sites that provide general contact information for radio stations all over the United States: www.ontheradio.net and www.radio-locator.com.  On either of these sites you can search for radio stations by genre, city or state, or zip code. 
· AM radio stations: These stations often focus on talk shows and may have morning and afternoon news shows, which usually have a large audience of listeners. These stations also may have talk shows that focus on health, women’s issues, seniors, or celebrity news. 
· FM radio stations: While these stations focus on music programming, they may also deliver news of interest at specific times throughout the day. Morning shows on the FM dial may deliver news of interest, and if you have a local celebrity involved in your activities, FM radio stations may be more receptive to your pitch.  Many in our target audience of women 30 years of age and older spend a significant amount of time listening to the radio while taking their children to their various activities. 
· Public service announcements (PSAs):  To view and listen to the television and radio public service announcements, go to www.facesofinfluenza.org.  The new versions of the PSAs featuring 2009-2010 national spokesperson, Kristi Yamaguchi, will be posted in the fall.  All PSAs will be distributed nationwide.  
If you would like to help encourage local broadcast media to air the PSAs in your local market, you can mail or drop them off directly to your local media outlets once you have developed your local media list.  To request the PSAs, use the PSA Request Form found in this section of the tool kit.
Who should you contact at your local radio stations? 

· AM or FM radio stations: You will want to call these stations and get the contact information for the news director at the station and the individual program producers.   

Note: Radio stations, similar to television stations, are listed in the telephone directory by their “call letters” (ie, WCBS radio).  However, many times stations will not use their call letters to identify themselves on the air.  A check through the station’s Web site may help you find the call letters in order to contact the station. 
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